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Campaign Overview

v

Start Date: June 22, 2020 Total Budget: Geo : Minnesota + 500 mile radius

SEM, Display, MPR : 6/22 $419,000.00
Social & TV : 6/29

End Date: August 2, 2020




Media Breakdown

Total Media Spend: $385,000

$400,000 B Ad Serving (<1%)
Digital Display (2%)
Paid Social (9%) Tactic 6/22 |6/29 |7/6 |73 | 7/20 |7/27 | KPI | Estimated Spend
Impressions
$300,000 B Digital Video (10%) TV* CPM | TBD $235,000
B OTTICTV (17%) OTT/CTV* CPV | 1,735,294 $65,000
TV (61%) Digital Video* CPV | 2,500,000 $40,000
g $200,000 Paid Social* CPV | 2,300,000 $34,700
S Digital Display CPM | 1,500,000 $9,000
Ad Serving $1,300
Agency Fee $34,000
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Partnerships

MINNESOTA

ﬂ‘é“ PUBLIC RADIO®

Radio
MBA Radio & MBA TV » Baseline Program
« KCMP, The Current

Digital
* 444,444 impressions




MPR Digital Read & Banner Ads

:15 On-Air Read:

MINNESOTA -
PUBLICRADI0® = tations

i
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"Support comes from Explore Minnesota. From a list of scenic
the current' | byways to bucket-list golf courses and tips on how to catch a
walleye - Explore Minnesota dot com is the first stop on your
vacation destination".
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DIGITAL




Coegi Standard Display

300x600 300x250

WHEN THE TIME ISRIGHT -~ »
WE'LL BE RIGHT HERE = ™

" START YOUR PLANN S= SEE YOU SOON
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Coegi Video Ad- Facebook & Instagram

Facebook Instagram

fntagan,

m  exploreminnesota
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7 Explore Minnesota Tourism con
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' When the time is right, we'll be right here to help
you #ExploreMNAgain. #OnlyinMN
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Learn More

EXPLOREMINNESOTA.COM

Find Your True North

Start planning your trip
exploreminnesota When the time is right, we'll be right
here to help you $ExploreMNAgain. #OnlyinMN
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Television

Broadcast TV:
» 210-255 GRPs over 3 weeks

:30 television spot
o See You Soon

» Coverage in-state, as well as out-of-state within a 500
mile radius

o MSP, La Crosse-Eau Claire, Sioux Falls, Cedar Rapids, Des
Moines, Duluth-Superior, Fargo-Moorhead, Mankato, Madison,
Milwaukee, Omaha, Rochester-Austin, Sioux City

 Local ABC, CW, CBS, FOX, and NBC affiliates

 Early Morning News, Evening News, Prime Access, Late MINNEAPOLIS  ST. PAUL
News, Late Fringe



Television

Cable TV:
* 45 GRPs over 3 weeks

+ :30 television spot
o See You Soon

» Coverage in-state, as well as out-of-state within
a 500 mile radius

o MSP, La Crosse-Eau Claire, Sioux Falls, Cedar

Rapids, Des Moines, Madison, Milwaukee, Omaha,
Sioux City

» Target high indexing networks to reach target
audience

o Ex: Animal Planet, Bravo, Discovery, Food, HGTV,
History, National Geo, Travel

Connected TV:
* 4 weeks

» Extend reach to targeted geos

o Minnesota, Iowa, North Dakota, South Dakota,
Wisconsin, Omaha
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